Marketing Apprenticeships – strategies for success – May 2010 

On behalf of the National Apprenticeship Service (NAS) we are delighted to invite you to attend a FREE one day seminar.   For ease of access, the seminar will be repeated at two different locations, and you may book onto either location.  The objectives of the day will be to showcase a range of promotional tools available, encourage the sharing of ideas and stimulate creative thinking in advance of summer campaigning.
The seminars will commence with coffee and registration at 09.30 followed by a series of presentations and discussions, concluding at 15.00 latest.  During the day we shall consider social media tools, the more traditional direct mail and telemarketing approaches, as well as looking at PR and radio opportunities.  Delegates are asked to bring a hard copy of any employer Apprenticeship newsletters they produce for ideas on look and content. 
Who should attend?

College and private provider marketing practitioners, who market Apprenticeships to both employers and learners.
Presentations

Marketing Apprenticeships                                                                                               Amanda Sayers, NAS SE
Covering results of recent market research into Apprenticeships and planned national and regional marketing campaigns. 

How to extend your reach using PR & Radio                                                                  Sharon Bange, Kindred
During National Apprenticeship Week, Kindred generated media coverage that reached an estimated audience of 1.9 million in the SE region.  Receive tips on how to sell a story to your local press and how to use radio at no cost.  
Marketing from a Provider’s Perspective                                                                               Claire Sutton, SETA
SETA actively promote Apprenticeships in schools and to employers. Claire will talk about marketing activities that they use at SETA and also talk about activities that the Hants and Isle of Wight provider network ALPHI have organised to support summer recruiting. 
Using Social Media                                                                      


     Richard Mayou, NAS
What social networking sites should you know about?  Come and learn more about using social media to advertise Apprenticeships.
Direct Mail that hits the mark                                                                                               Helen McLane, TMW
Direct mail can be effective in warming up employers before cold calling.  Hear about the direct mailing campaign “Apps are the new Apps” TMW created for NAS.  
Telemarketing to Employers


                                             Spencer Clarke, Teleconnexion
Telemarketing is one of the most effective ways to generate employer leads.  Learn about what presses the button for employers and how to plan an effective telemarketing campaign.
Please note, these presentations may be subject to change
Dates and locations

Monday 24 May

Holiday Inn, Reading West

http://www.holidayinn.com/hotels/us/en/reaws/hoteldetail#Directions 
Wednesday 26 May

Arora Hotel, Gatwick

http://gatwick.arorahotels.com/default.aspx?pg=contactus&rp=home   
To book your place

Places are limited, so please register now to ensure your first choice is available.  To register, simply visit www.alivecom.co.uk/events/NASMay2010 by Tuesday 18 May and choose the most convenient venue.  Should you have any queries, please call 01234 341200 or email events@alivecom.co.uk
We look forward to welcoming you on the day.

Yours sincerely
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Amanda Sayers

NAS Learner Services / Marketing Manager, SE Region
