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National Apprenticeship Week 1st to 5th Feb 2010

Brief for Training Providers

Introduction

Apprenticeship Week is designed to raise awareness of the Apprenticeship programme, and promote the business benefits to employers.

There will be a programme of activities organised across the country which will include advertising campaigns, events and public relations.

Many partner organisations will be involved including ALPSE, RDA’s, Business Link, Chambers of Commerce, Sector Skills Councils, EBPs and Connexions.

National Activity

National activity will focus on PR and high profile events involving VIPs and Ministers.

· Press Release based on market research – Competitive Advantage in the Upturn

· Apprentices through the Generations PR campaign

· Public Sector Breakfast Briefings

· Apprentices shadowing Cabinet Ministers

· Journalists challenged to spend a day in the life of an Apprentice

· Media Toolkit and regional press pack produced for distribution

SE Region Activity

· Joint PR supporting Apprenticeships with major employers in the South East who have Apprenticeship contracts

· Full page adverts with editorial in Business magazines 

· E-shot to 112,000 Business Link clients

· Feature in Business Link News Online bulletin and on Business Link website

· Business Breakfast Seminars in partnership with Business Link, Chamber of Commerce and ALPSE. Currently planned for Sussex, Berks, Isle of Wight, N. Hants and Surrey. 

· Portsmouth Dockyard media event – Celebrating Apprenticeships through the Ages. Ex-apprentices from days gone by will meet modern day apprentices from our priority sectors of Engineering, Retail, Construction, Care, Hospitality and Catering. Using local radio and TV there will be a media appeal for ex-apprentices to get in contact to share their experiences with the younger generation. In contrasting the old with the new (for example highlighting the new online vacancy system) we are planning to attract media attention, particularly radio and TV to follow up the story from the initial appeal. At the event Apprentices past and present will mingle over lunch and be available for media interviews. Individual stories will be filmed and a DVD will be produced for future use in school presentations and IAG toolkits for careers professionals.  Portsmouth Dockyard was chosen as it is a venue with public and media interest and because of its historic links to Apprenticeships. PR activity will be handled jointly with the Dockyard Press Office.

· Local Radio – A community based campaign involving linking training providers with their local radio stations to plan on air activities during Apprenticeship Week. Details yet to be finalised

· Car Stickers – free car stickers will be offered to anyone involved in Apprenticeships, e.g. training providers, employers and NAS staff, to be displayed in car windows for the duration of Apprenticeship Week. This free advertising is designed to promote the Apprenticeships.org.uk website and phone number. 

· Column Inches Competition – Training providers are invited to try and gain as much press coverage as possible before, during and after Apprenticeship Week. Providers will need to complete an entry form detailing press coverage and the one who has gained the most column inches will win a prize fund of £1,000 towards equipment to support their Apprenticeship programme.

· Telesales campaign to follow up Good for Business direct mail in order to generate employer leads.

Provider support required

In order to support Apprenticeship Week the following actions are required:

· Ensure your staff, particularly those with marketing responsibility are fully aware of planned activity

· Plan your own activities to complement national and regional NAS activity and let us know what you are doing

· Promote Business Breakfast events to employers, e.g. on websites or in newsletters (full details will be sent to all providers as soon as they are confirmed)

· Suggest employer speakers that can act as advocates and speak at events 

· Put forward names of Apprentices that may be interested in shadowing Cabinet Ministers (great for their CV’s and a good PR opportunity for you)

· Put forward names of employers that may be interested in offering journalists an Apprenticeship experience for a day. Journalists will shadow an apprentice, interviewing their mentors and co-workers.  If possible we’d like non-traditional apprenticeships i.e. shadowing an apprentice in an Animal Sanctuary, helping rescuing motorists with the AA, or learning the ropes at a Fire Service. 
· Provide contact details of retired ex-apprentices in Engineering, Retail, Construction, Care, Hospitality and Catering that may be interested in sharing their story and participating in the Dockyard event 

· Send press releases to local media and post details on your website appealing for ex-apprentices to support the Dockyard event, tying in with radio/TV appeal. Press release templates will be made available

· Link with your local radio station to organize activities for the week 

· Distribute free car stickers and display during Apprenticeship Week

· Plan press releases to gain maximum coverage and enter competition for prize fund

For all information regarding Apprenticeship Week and to pass on contact names 

Contact:

Laura Kennard,  NAS Marketing Co-ordinator, email Laura.Kennard@apprenticeships.org.uk         

tel: 01273 783583

Gene Amey, NAS Marketing Consultant, email gene.amey@apprenticeships.org.uk 

tel: 01489 558543


